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Top of mind awareness is the key to successful marketing in any field- especially the legal industry. It
helps establish a strong, consistent presence with clients, prospects and others interested in what

you do.

In the context of legal marketing, top of mind means being at the top of the list when it comes to the
law firms and lawyers that potential clients consider when they have a legal need.

Here are some reasons why top of mind awareness is important in legal marketing:

Competitive Advantage: In a highly competitive legal market, being at the top of a
client’'s mind gives a law firm a significant advantage over its competitors. Clients are
more likely to contact the law firm and lawyer with whom they are most familiar and
trust.

Brand Recognition: Consistently appearing in the minds of potential clients builds
brand recognition. When individuals are exposed to a law firm’s brand repeatedly
through various marketing channels, such as social media, ads, content marketing or
community involvement, they are more likely to remember and recognize that brand.

Trust and Credibility: Top of mind awareness helps establish trust and credibility with
potential clients. When a law firm consistently maintains a strong presence and is
perceived as an authority in its practice areas, it builds trust among potential clients.
This can be achieved through thought leadership initiatives, publishing high-quality
content, participating in industry events and providing valuable legal insights.

Increased Referrals: Top of mind awareness not only influences potential clients
directly but also increases the likelihood of receiving referrals. When individuals are
asked for recommendations, they are more likely to refer a law firm/lawyer with whom
they are familiar.
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e Expanded Reach and Market Share: Top of mind awareness helps expand a law
firm’s reach and increases its market share. When existing clients require additional
legal services in the future, they are more likely to turn to a familiar and trusted law
firm/lawyer they already know.

To achieve top of mind awareness, law firms and legal service providers can utilize various marketing
strategies such as targeted advertising, content marketing, social media engagement, community
involvement, public relations and consistently delivering exceptional client experiences.

These efforts work together to create a strong brand presence and ensure that the law firm and
lawyer (or company and employee) remains at the forefront of potential clients’ minds when they
need legal services.

Remember this the next time you have to finish a client alert or you're on the fence about whether to
accept an invite to speak at a conference. It's worth it!

How do you maintain top of mind awareness?
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